
Giving designers Freedom to Flourish

Visual Identity
Guide

For graphic designers and
marketing departments
wishing to incorporate
Freedom to Flourish into
their own materials.



The Isle of Man 
identity provides a
unique advantage –
the ability to customise
your message, while
retaining the same
core promise.
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What is it?

This visual identity guide has been created so
that you can incorporate Freedom to Flourish in
your own communications. 

Freedom to Flourish is not a brand in itself. It is a
way of communicating the Isle of Man’s identity
in a consistent and adaptable form.

This visual identity has been created to achieve
this aim by providing a modern, effective, but 
discreet addition to your own marketing 
materials.

It is designed to be a complementary element
in the design of materials for all sorts of 
organisations; from large and small private sector 
companies, to volunteer organisations, to
Government departments.

Each time private, public and volunteer 
organisations present the Isle of Man’s 
message in a consistent form, they add to the
overall power of our marketing of the Island.

Adapting it to your needs

Most, if not all, other country brands use a 
different message for each of their main 
audiences - tourism, inward investment and 
residential.

Although these messages may be inspired by the
same core values, their effectiveness is 
diminished by their differences.

With Freedom to Flourish, the Isle of Man has
achieved a very rare advantage – a message
which is equally credible for all its audiences.

Further refinement of this means that we can
customise our message for any of our audiences,
while offering all Freedom to Flourish.

This guide will show you how to capitalise on
this advantage and play your part in presenting
the Isle of Man’s positive identity.

Need assistance?

> This visual identity guide provides 
information and advice on using Freedom to 
Flourish logos and artwork, which have been
provided with it on CDR, or available to 
download from: 
www.gov.im/cso/flourish

> If you require help or assistance in adapting 
the artwork to your needs, please contact 
our Brand Consultant, Alistair Audsley
flourish@gov.im
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The identity consists of two elements; the icon
and the signature (or tagline).

The icon

This is a graphical representation of the three
legs symbol. It refers to its origins as a sun 
symbol and embodies a sense of free flow,
movement and flourishing.

The signature

The signature may be customised as shown on
page 9. However, the typeface must not
change.
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Colour
The icon

The icon is infilled by a gradient from Isle of
Man Red (Pantone 032) and Golden yellow 
(Pantone 123).

The signature

The signature uses Isle of Man Red 
(Pantone 032).

Colour values

Pantone Red 032
Process C:0, M:90, Y:86, K:0
RGB R:239, G:65, B:53
Hexadecimal # F51E30

Pantone Yellow 123
Process C:0, M:24, Y:94, K:0
RGB R:255, G:196, B:37
Hexadecimal # FFCC00
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Reproduction
To encourage ease of use, the identity is
designed to work in most reproduction options.

Standard, preferred colour reproduction:

Colour reversal:

Mono reproduction:

Mono reversal:



Isle of Man Identity Guide

Page 7

Formats and sizes
To provide flexibility, there are several versions
of the Identity available in different aspects and
colours. For consistency the preferred aspects in
order of choice are:

1. Horizontal stacked
2. Horizontal

Horizontal stacked
This version provides greater versatility in 
working in conjunction with other design 
elements and grids.

Minimum sizes
For both aspects, the minimum size of repro-
duction is calculated from the minimum type
size of the signature at 8pt.

Horizontal 
This version provides a more linear presentation
of the icon and signature. This is ideal for 
banners or isolated layouts with a horizontal
aspect. However, with the minimum size 
guideline it may become less practical for typical
design grids and layout, being wider in-pro.

Isle of Man  Giving you Freedom to Flourish

Isle of Man  Giving you Freedom to Flourish

40mm 57.5mm

8pt



To prevent the Freedom to Flourish identity
becoming lost or crowded in a layout, 
a minimum exclusion zone of clear space must
always surround it.
The exclusion zone is simple to ascertain using
the basic geometry in the icon.

NB: The exclusion zone applies to all formats
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Exclusion zone

50% diameter of icon

Placement
As long as the exclusion zone is respected, the
identity is designed to work comfortably within
virtually any layout scheme.
However, allowing for the more typical range-
right placing of most corporate logos, the 
Freedom to Flourish identity is particularly suited
to complement this with a range-left placing.



Isle of Man  
Giving teachers Freedom to Flourish
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Adapting
Adapting Freedom to Flourish to your target
audience is achieved as shown.

For consistency, the correct typeface, Frutiger
65 (Bold) must be used.

Investors Children Retailers Visitors Managers Teachers Farmers Coaches Accountants Students Technicians  
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Typefaces
The font used in our Freedom to Flourish
materials is Frutiger.

Frutiger is known for its ease of legibility and
its clean, modern lines provide an identity
equally appropriate for all the diverse 
circumstances in which Freedom to Flourish 
is used.

Frutiger light 45

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
Frutiger roman 55

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
Frutiger bold 65

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Frutiger bold 65

Frutiger roman 55
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If you have any queries about using Freedom to Flourish within
your communications, please contact:

Alistair Audsley 
E-mail - flourish@gov.im

Further reference:
Competitive Identity Guidelines
The Isle of Man Brand Book
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