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Statutory Document No. 716/07 

 

AGRICULTURAL MARKETING ACTS 1934 TO 2006 

 
AGRICULTURAL MARKETING ASSOCIATIONS  

(APPROVAL OF SCHEMES) ORDER 2007 
 

Laid before Tynwald: 17th October 2007 

 

Coming into operation in accordance with Article 2(2) 

 

In exercise of the powers conferred on the Department of Agriculture, Fisheries and Forestry 
by section 4 of, and the First Schedule to, the Agricultural Marketing Act 1934(a) and of all 
other enabling powers, the following Order is hereby made:- 

 

Citation  

1. This Order may be cited as the Agricultural Marketing Associations (Approval of 
Schemes) Order 2007. 

 

Approval of Schemes 

2. (1) In accordance with section 4(3) of the Agricultural Marketing Act 1934, the 
Department of Agriculture, Fisheries and Forestry hereby approves 

(a) the Fat Stock Marketing Scheme 2007; and 

(b) the Milk Marketing Scheme 2007.  

(2) Subject to the approval of Tynwald, those Schemes shall come into operation on the 
same day as section 1 of the Agricultural Marketing (Amendment) Act 2006 has full effect. 

 

Revocation 

3. Any Order made under section 4 of the Agricultural Marketing Act 1934 before this 
Order comes into operation is revoked. 

 

 
 
(a) Vol XIV p. 245 
 
 
Price: £0.50.  Price Code: A. 
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Made 10th September 2007 

 

 

                                                      Phil Gawne 

Minister for Agriculture, Fisheries and Forestry

 

 

EXPLANATORY NOTE 

(This note is not part of the Order) 

This Order is made under section 4 of and the First Schedule to, the Agricultural Marketing 
Act 1934 and extends Department approval to the Schemes regulating the marketing of fat 
stock and milk on the Isle of Man. 


